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This question i s  re levan t only where a data p ro tec tio n  law ib  
r e s t r ic te d  to  government agencies. Where s law covers both public  and privatjs 
se c to rs , then i t  extends autom atically  to  s t a t e .regulated  organizations a lso

The argument in  favour o f extending a data p ro tec tion  law tb  
s ta te -re g u la te d  organ izations i s  th a t by doing so , a government shows th a t i t  
supports the  p rin c ip le s  o f data  p ro tec tion  to  a l l  organizations over which i t  
has d ire c t superv ision . I f  a policy  i s  c o rre c t, l ik e  non-discrim ination 
against m in o ritie s , then i t  should be implemented in  every organization where 
the s ta te  has con tro l or in fluence . The argument against i s  based on a b e lie f  
th a t s e lf-re g u la tio n  should be given a chance to  work f i r s t  and, second, i t  
would requ ire  more s t a f f  and fin an c ia l resources than would be av a ilab le .

John Grace, the Privacy Commissioner, in  h is  annual report published 
in  the  summer, explains why he i s  against extending the Privacy Act to  t t e  
federa lly  regulated  se c to r:

"A broadening o f the Privacy’s Act universe beyond governmnent would, 
o f course, be ju s t i f ie d  by demonstrable and endemic abuses o f p rivacy ....T fie  
p o s s ib i l i t ie s  o f v io la tio n  are  enormous and such nervousness i s  e n tire ly  
prudent. Yet, while the dangers are  r e a l ,  the heavy hand of regu la tion  should 
only be imposed i f  the p riv a te  sec to r does not vo lun ta rily  take step s 1:o 
address them." In p a r t ic u la r , he c a l ls  upon companies to  scrupulously 
adhere to  the data p ro tec tion  p rin c ip le s  in  the OECD Guidelines:.

"Banks and th e ir  c re d it card a sso c ia te s , fo r example, have recognized 
th a t a high standard o f  privacy p ro tec tion  i s  simply basic  good business:. 
Thus, along with other businesses, they are developing, a lb e it  slowly, the:ir 
own codes of f a i r  inform ation p ra c tic e . Privacy codes have a lso  been adopted 
by the cable te le v is io n , d ire c t marketing and inform ation processing 
in d u s tr ie s ."

"In another business se c to r , a t  the in i t i a t iv e  o f the Canadian Radii)- 
Television and Telecommunications Commission, privacy p ro tec tion  p ro v is io is  
have been w ritten  in to  new telephone company reg u la tio n s . The CRTC's a c t im  
provides a model fo r o ther r e g u l a t o r s . . . . . . . "

"The general p rin c ip le s  enuncisted in  broadly-applied le g is la tio n  may 
not well serve d iverse groups, fo r example, i t  i s  highly doubtful th a t the 
Privacy A ct..can  be an e ffe c tiv e  code o f f a i r  inform ation p rac tic e  a t  the 
same time fo r , not only video s to re s , but the d ire c t mail in d u stry , credlit 
bureaux and cable te le v is io n ."


